
How digital agency Sempro grew their business
& scaled content production with inzpire.me



The Company

Established in 2010, Sempro is a fast-growing digital agency that 
thrives on helping clients bring their stories to life. They work across 
everything from content production and SEO to digital strategy and 
influencer marketing. 

Sempro strives to create the best digital solutions for their clients 
through technological creativity and data-driven decisions. 



It’s a pleasure working with inzpire.me. The platform is user-
friendly and easy to use, and we present it to our clients with 
confidence and pride. The team is dedicated and passionate, 

and they truly know what they’re doing. The accounts we’ve built 
up with their help was lifted by the creative, high-quality content 

from influencers. 

Working with inzpire.me is the perfect way to build a brand 
safely and efficiently, and we couldn’t be more pleased!

Ida Holstad Helgesen
Digital Advisor, Sempro@wildernaess x Norsk Friluftsliv



The Challenge

We’ve repeatedly considered collaborating 
with influencers on behalf of our customers, 
but there were no other players in the industry 
that offered sufficient insights and data for 
reporting. 

For Sempro, this is essential, as we base our 
advice on insights and data - not perception 
and assumptions.

With Sempro running content-driven campaigns, there was a demand to 
create affordable, quality creatives. But doing this was time-consuming and 
expensive. It required planning photoshoots regularly, to ensure they’d 
have enough content to engage their clients’ audience.

Sempro saw an opportunity with influencer marketing. They believed it 
would be an efficient tactic to scale content production and build on their 
clients’ marketing strategy. 

To make this work, Sempro needed usage rights over the content created 
by influencers. They could’ve hired a legal team to put that into a contract. 
But to meet their clients’ changing needs and avoid costly legal fees, they 
needed a contract they could customize.

Content production is expensive & time-consuming

Janne Gjessing
Customer Manager & Team Lead



Another concern Sempro had was finding a solution that would 
help their team manage their influencer marketing campaigns. 
They didn’t want their work scattered across different tools, like 
Instagram DMs and spreadsheets. This could be overwhelming.

To save time, Sempro was looking for one technology platform 
that would make it simple to handle all parts of a campaign. This 
included everything from finding influencers and communicating 
with them, to downloading content and making tax compliant 
payments. 

Most importantly, they wanted a tool that could measure 
campaign performance, so they’d be able to present the results 
to their clients.

Running campaigns with multiple tools is inefficient



We chose the inzpire.me platform to manage our clients’ 
influencer marketing campaigns because of several decisive 
factors. It was their price, service level, and large number of 

diverse influencers, as well as the fact that we own the creatives 
produced during a campaign. 

Most importantly, it was the fact that inzpire.me is a technology-
based company that focuses on providing customers with data 

and insights.

Janne Gjessing
Customer Manager & Team Lead @bettinakojan x Synnøve Finden



The Solution

Getting Sempro set up on the inzpire.me platform was a simple 
process. Our team scheduled a workshop to train Sempro, share 
resources, draft a customizable contract, and get them started with 
their first campaign. 

As a result, it was easy for Sempro to seamlessly integrate influencer 
marketing into their services. Their team was armed with the skills 
and expertise to draft proposals for their clients. This included 
calculating estimations for campaign budgets and results, without 
the guesswork. 

Support from day one

The inzpire.me team has shown a high degree of 
service and helpfulness, in combination with a high 
level of competence. We’ve received quick support 
with setting up campaigns and writing briefs. 

They’re proactive and committed. We’re confident 
that they’ll always have our back, and help us solve 
any problems that pop up along the way.

Janne Gjessing
Customer Manager & Team Lead



With inzpire.me, Sempro has been able to pitch influencer marketing 
to their clients and run innovative campaigns for them across different 
social media channels - all in one place. This prevented them from 
hopping around different tools to manage their campaigns. 

Features like influencer discovery, messaging, payments, reporting, and 
more were available for Sempro - so their team felt organized and in 
control of their campaigns. 

Most importantly, the features enabled Sempro to deliver on their 
promise to make data-driven recommendations for their clients.

A team armed with a tool to deliver successful campaigns



We’ve impacted our customers’ success by offering them a 
varied, high-quality image bank, where customers can pick 
creatives to reuse in their own social media channels and 

campaigns. 

We also have a quick turnaround, and can start new campaigns 
once our customers have new products or focuses, which is 

essential for them.

@perlin,no x Scanox

Janne Gjessing
Customer Manager & Team Lead



The Result

Over the past year, Sempro has delivered creative campaigns 
to their clients - with extraordinary content and results. One of 
them was a campaign for their client: Synnøve.

To promote Synnøve’s new lines of cheese and sandwich 
toppings, Sempro ran a test campaign with 6 influencers 
on TikTok - the first in their industry. They customized a 
brief template to fit Synnøve’s goals. The brief required the 
influencers to create 1 TikTok video, where they showed their 
favorite grilled cheese toasts.

Sempro x Synnøve: Setting clients up for success

The TikTok videos generated a total of 
38,055 engagements.

The videos received 442,740 views, and 
this continues to increase.

The CPM for this campaign was €1.76, 
and the CPE was €0.02.



The campaign was a hit! Because it was a first in their 
industry, the TikTok videos helped Synnøve engage 
audiences their competitors weren’t reaching. They 
also received 6 videos that had Synnøve’s products in 
focus.

With the videos regularly popping up in users’ feeds, 
Synnøve’s videos continue to get views. Though the 
campaign is complete, they’re still getting impressions. 
Their CPM is now €1.39 - €0.37 cheaper than before!



About inzpire.me
We’re inzpire.me! And we’re on a mission to humanize advertising. 

We help brands & agencies run industry leading influencer marketing campaigns through our 
expertise, technology, and hands-on support.

Marketers at leading brands & agencies, like Dentsu Aegis Network, Boots, Coca-Cola, GroupM, 
and Warner Music, trust us to amplify their brand stories and make a lasting impression. 

Contact us:
Marie Nordli-Mathisen / Client Partner UK

 + 44 7494 962 999

marie.nm@inzpire.me

www.inzpire.me


