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Campaign Overview
Simple partnered up with lifestyle content 
creators to create images and videos that both 
engaged their audience and raised awareness of 
their skin care product line. 

To accomplish this, the creators published 46 
pieces of content that beautifully showcased 
a selection of Simple’s products and reflected 
their core quest to create products that are 
both pure and naturally balanced. In addition 
to the engagement and reach achieved in their 
campaign, Simple received content that cost 
an average of 100€ per image, which could 
be repurposed and reused on their Facebook 
and Instagram. Professional creative studios 
would typically charge up to 5x more than what 
was charged for the content created in this 
campaign.



46
Pieces of Unique 
Content Created

4,585
Euros 
Spent

37 6
Content Creators 

in Norway
Campaign 

Duration (Weeks)

100

80
Cost saved per 

piece of content

Cost per piece of 
content

Campaign Overview





11.34.1
Average 

Engagement

227,340
Reach

26,160
Total 

Engagements

631,330
Total

Followers

Cost Per 1,000 
Impressions

405,490
Impressions

Campaign Results



Standout 
Collaborations
Notable influencers who nailed their 
collaborations
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Where brands and influencers connect to share 
inspiring stories around the globe


