
Case Study



Campaign Overview
wagamama recently launched their first restaurant 
in Norway, and they wanted to spread awareness of 
their grand opening with influencer marketing. 

To accomplish this, wagamama and their agency, We 
Are Live, invited 10 influential content creators to 
attend either a VIP grand opening event or a tasting 
session, where the influencers sampled their most 
popular dishes and drinks. By hosting 2 separate 
events, wagamama was able to generate and maintain 
excitement around their opening for a longer duration 
of time. The influencers published Instagram Posts 
that highlighted wagamama’s fresh, lively food. Their 
Instagram Stories were interactive, and they provided 
intimate, behind-the-scenes perspectives of the 
events.

Overall, wagamama created content for 40€ a piece, 
which was up to 10x cheaper than content created by 
professional creative studios.
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Campaign Results:
Instagram Posts
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Campaign Results: Instagram Posts



Standout 
Collaborations
Notable influencers who nailed their 
collaborations
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Campaign Results:
Instagram Stories
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Where brands and influencers connect to share 
inspiring stories around the globe


